
RECOMMENDATIONS FOR

MAINSTREAMING SUSTAINABILITY IN

TOURISM POLICIES




IN SICILY

environmental  sustainability  

     

socio-cultural sustainability       

 economic sustainability

for



Implement environmental education plans

Revise Territorial Plans for natural reserves and adopt

environmental quality performance indicators 

Streamline new territorial narratives into the mainstream regional

promotion of the Sicily Brand

Implement policies of urban planning against tourism gentrification

Foster the creation of local networks to mainstream the use of

short supply chains in the tourism sector, based on KM0 and

certified productions.

Move away from summer-bound tourism and promote tourism

models which specifically address climate-change adaptation (for

example night-tourism)

Develop fairer and community-owned platforms of tourism

demand management (eg. Albergo Diffuso)

Incentivise the protection of intangible cultural heritage through as

well as its valorisation in contemporary culture.

Work in synergy with other Mediterranean countries to create

cross-border integrated tourism offerings.



Valorise green itineraries within the centralised promotional

strategy of the Sicily Brand

Facilitate and incentivise the implementation of energetic self-

sufficiency in tourism facilities

Increase incentives to obtain certifications of organic farming.

Focus on promotional activities that aim at attracting quality

tourism over quantity tourism, that values the authenticity of

destinations.

Support the capacitation of agro-tourism operators and the

diversification of activities in the agricultural sector

Increase synergies between the agricultural and tourism sector in

joint programmes (eg. the Rural Development Strategy (PSR))

Prioritise the support to festivals and manifestations of

contemporary relevance that attract quality-tourism

Promote new forms of touristic fruition for marginal areas

Promote intra-regional mobility (proximity tourism) towards

“marginal areas” through better regional promotion

Leverage European funding to experiment new, de-seasonalised

and unconventional forms of tourism


